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i Abstract. The relevance of the issue of entrepreneurship development for improving employment and the overall
economic situation, supporting categories of citizens who need special protection from the state in wartime (in particular,
war veterans and their families), and solving important social problems — all this determines the need for social business
development in the context of stimulating entrepreneurial initiatives among war veterans. The scientific article was
devoted to identifying the theoretical and practical aspects of the development of social entrepreneurship among war
veterans in the context of their professional adaptation to civilian life in Ukraine. As a result of the study, the key features of
social entrepreneurship as a direction for the development of entrepreneurial initiatives of war veterans were highlighted,
an overview and assessment of current trends in the functioning of social business in Ukraine was conducted, and the
prospects for the development of social entrepreneurship among war veterans in Ukraine were determined. Based on the
theoretical justification of the essence of social entrepreneurship, its key features in the context of the development of
veteran business were identified: a clear social orientation, the implementation of the principle of social responsibility, an
innovative orientation, and the synergistic effect of combining the processes of professional adaptation of war veterans
and the development of social entrepreneurship initiatives. Obstacles to the development of social business among war
veterans were identified, including: problems with attracting financial resources, a lack of knowledge and information in
the process of starting a business, and the problem of legislative consolidation of social entrepreneurship and veteran
business. Promising areas for the development of social entrepreneurship among war veterans were identified, including:
regulatory and legal, financial and economic, educational, and information and consulting. The practical value of the
study was consisted in the development of recommendations and the identification of areas for the development of social
entrepreneurship among war veterans, taking into account the realities of wartime in Ukraine

i Keywords: veteran business; social business; professional adaptation; business initiatives; veteran policy

@ Introduction

The conditions for the functioning of the economy and
the social sphere are characterised by an intensification
of negative trends associated with the start of the full-
scale Russian-Ukrainian war in 2022. These include rising
unemployment and a growing imbalance between labour
supply and demand in the labour market, a deterioration
in household welfare, an increase in the number of Ukrain-
ian citizens living below the poverty line, a decline in real
incomes, rising inflation and depreciation of the national
currency, the loss of labour and intellectual potential due
to an increase in the number of emigrants, the internal

displacement of citizens to safer places, and negative de-
mographic trends and processes (increased mortality, de-
clining birth rates, ageing population, deterioration in the
quantitative and qualitative structure). A separate problem
is the issue of supporting those categories of citizens who
need special protection in conditions of martial law — war
veterans and their families. They are the ones who need
help in reintegrating into civilian life, which requires pro-
fessional, psychological and medical rehabilitation, as well
as information and counselling assistance in resolving
pressing issues facing war veterans and their families.

W Suggested Citation:

Bondarevska, K. (2025). Social entrepreneurship as a direction for the development of entrepreneurial initiatives by war
veterans in Ukraine. Management and Business, 3(1), 18-27. doi: 10.59214/mb/1.2025.18.

*Corresponding author

Copyright © The Author(s). This is an open access article distributed under the terms of the
Creative Commons Attribution License 4.0 (https://creativecommons.org/licenses/by/4.0/)



Bondarevska

The development of veteran entrepreneurial initia-
tives is not only an important priority for ensuring their
professional reintegration, but also a tool for future eco-
nomic recovery through the strengthening of economic
activity and the development of small and medium-sized
businesses as the basis for the stable functioning of the
economy in the future. In the context of martial law and
the prospect of Ukraine’s post-war recovery, it is advisable
to prioritise social entrepreneurship, which will become a
leading factor in ensuring social security and the well-be-
ing of citizens, a source of solutions to pressing social prob-
lems, improving employment and filling the revenue side
of the state budget by increasing tax revenues (Kadakure
& Twum-Darko, 2024). Achieving a synergistic effect from
the combination and development of two extremely impor-
tant components — veteran business and social entrepre-
neurship - is of particular importance in this area. S. Bacq
& E. Alt (2018), S. Teasdale et al. (2023) noted that the phe-
nomenon of social entrepreneurship lies in taking into ac-
count the innovative component of business development.
This is also mentioned in the work of P. Dickel & G. Eck-
ardt (2020), whose research is devoted to highlighting the
values of social entrepreneurship, taking into account rel-
evant business models and strategies. Researchers Z. Xu et
al. (2022) and F. Koehne et al. (2022) concluded in their
work that social entrepreneurship, which combines the de-
sire to solve social problems with market instruments, can-
not be completely deprived of economic and social value.

The work of A.D. Berger (2020) provides a definition
of the categorical apparatus in the field of social entrepre-
neurship. Particular attention is paid to the existing struc-
tures of business models used in the process of conducting
social business and to defining the fundamental differences
between social entrepreneurs and entrepreneurs who focus
their activities on making a profit. Researchers V.P. Gorin
& V.M. Bulavynets (2021), in addition to highlighting the
theoretical aspects of social entrepreneurship, identify the
prospects for stimulating the development of social busi-
ness, arguing that despite the underdevelopment of the
institutional environment, social entrepreneurship has a
number of advantages, is an alternative to budgetary fi-
nancing for meeting social needs, and contributes to the
formation of social welfare. The work of authors H.M. Za-
vadskykh & V.M. Tebenko (2020) highlights the peculiari-
ties of social business development from a practical point
of view. In particular, it is determined that the main tasks
in the process of developing social entrepreneurship in
Ukraine are to improve the regulatory and legal framework,
develop special programmes for lending and loan guaran-
tees for organising and running one’s own business, and
promote social entrepreneurship among the population.

The problems of entrepreneurship development in con-
ditions of economic and social instability were studied by
T.V. Omelianenko & K.O. Korotkova (2020). They found that
there are exogenous and endogenous factors that influence
the development of entrepreneurship in Ukraine. Among
the exogenous factors, the authors note the imperfection

of the tax system, economic instability and imperfect legis-
lation, the lack of an effective mechanism for state support
of small businesses, market monopolisation, corruption
and bureaucracy. At the same time, endogenous factors
include insufficient material and technical support for en-
terprises, ineffective management decisions, and the com-
bination of several types of activities within a single small
enterprise. The aim of the scientific article was to deter-
mine the theoretical and methodological foundations and
develop practical recommendations for the development of
social entrepreneurship among war veterans as a direction
for their professional adaptation to civilian life in Ukraine.

W Materials and Methods

The theoretical and methodological basis of the study was
provided by fundamental aspects of modern economic
knowledge on the development of social business, scien-
tific works by scholars on social entrepreneurship and vet-
eran business. The study used the method of analysis of
scientific sources to identify the characteristics of social
entrepreneurship. The works of A.Yu. Ramskyi (2023) and
V. Kifiak & L. Malysh (2020) were analysed, which made
it possible to identify the characteristic features of social
enterprises. To study the current trends in the develop-
ment of social entrepreneurship in Ukraine, the research
of L.O. Valus (2023) was analysed. In order to study the
characteristics of social business in the context of fulfilling
a social mission and solving priority problems of society
(employment of socially vulnerable categories of citizens,
ensuring an effective institutional environment for the de-
velopment of local communities, solving environmental
issues, promoting a healthy lifestyle), the work of H.M. Za-
vadskykh & V.M. Tebenko (2020).

Among the general scientific methods used were anal-
ysis and synthesis, induction and deduction in the process
of developing the scientific and theoretical basis and for-
mulating conclusions and author’s proposals. Generalisa-
tion and systematic analysis were developed in the course
of systematising scientific approaches to highlighting the
theoretical aspects of social entrepreneurship and veteran
business. The classification and analytical method was used
to substantiate the peculiarities of social entrepreneurship
in the context of the development of veteran business. The
comparative analysis method was used to assess current
trends in the development of social entrepreneurship. In
particular, the differences in the manifestation and func-
tioning of social entrepreneurship and corporate social
responsibility were analysed, and obstacles to the devel-
opment of social entrepreneurship were identified, taking
into account the peculiarities of the activities of social en-
terprises in modern conditions (in particular, data on the
distribution of social businesses by type of activity and
sources of financial resources). The prospects for social en-
trepreneurship in the context of developing entrepreneuri-
al initiatives among war veterans were substantiated using
the abstract-logical method and the method of systematic
generalisation. As a result, problems were identified in the
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process of attracting financing, a lack of knowledge and
information regarding the development of entrepreneur-
ial initiatives, as well as the legislative consolidation and
regulatory framework for social business in the context of
veteran entrepreneurship. In addition, the application of
the above methods made it possible to substantiate prom-
ising areas for the development of social business among
war veterans and their families.

The study included a content analysis of key regu-
latory and legal acts, in particular Draft Law of Ukraine
No. 2710 (2015) and Draft Law of Ukraine No. 10258 (2023).
The analysis made it possible to identify the main legis-
lative approaches to defining the status of social enter-
prises, the principles of state veteran policy, and tools for
supporting veteran businesses. Particular attention was
paid to the policy documents of the Cabinet of Ministers of
Ukraine (Veteran’s Assistant ..., 2023, The government has
approved the veteran policy strategy ..., 2024, Strategy for
the formation of a system ..., 2024), which were identified
as strategic guidelines for policy formation in the field of
veteran entrepreneurship. The data obtained formed the
basis for the construction of an analytical model of state
support for veteran entrepreneurial initiatives.

W Results and Discussion

According to estimates by experts and researchers, after
the end of hostilities and the end of martial law in Ukraine,
more than 4 million war veterans and their families will
need special assistance and support from the state (Veter-
an’s Assistant ..., 2023). In order to improve the effective-
ness of the state support system for war veterans, work is
underway to develop a whole range of policy and regulatory
documents to facilitate the process of adaptation of demo-
bilised military personnel and their families to life outside
military service. At its meeting on 29 November 2024, the
Cabinet of Ministers of Ukraine adopted the Veteran Policy
Strategy for the period up to 2030 and approved a plan of
measures for its implementation for 2024-2027. The strat-
egy defines three strategic objectives, including: restoring
the human capital and well-being of veterans and their
families, respect and honour, and ensuring national secu-
rity and defence capability. Objective No. 1 (restoring hu-
man capital and well-being) provides for the coordination
of state veteran policy, the activities of service providers
for veterans, ensuring the accessibility of services for the
target audience; restoring and supporting the physical and
mental health of veterans; supporting the families of war
veterans, family members of deceased (deceased) Defend-
ers of Ukraine (hereinafter referred to as family members);
economic independence; state guarantees. Goal No. 2 (re-
spect and honour) defines the need to form a social culture
and conduct appropriate events aimed at ensuring respect
for veterans, as well as honouring deceased veterans. Goal
No. 3 (ensuring national security and defence capability)
provides for the protection of the interests of veterans
(combatants) and their family members during military
service, including during service in the military reserve, the

participation of veterans and their family members in the
preparation of national resistance (The government has
approved the veteran policy strategy ..., 2024).

The development of veteran businesses is in line with
strategic objective No. 1 in the context of economic in-
dependence and well-being for combatants, war veterans
and persons with war-related disabilities. Another impor-
tant policy document is the Strategy for the formation
of a system of transition from military service to civilian
life for the period up to 2032 (2024). It defines the priori-
ty goals and objectives, expected results from the process
of socio-economic reintegration of war veterans and their
families through the provision of social services, psycho-
logical assistance, medical and physical rehabilitation,
professional adaptation and integration into civilian life.
In 2021, work began on developing a strategy for the de-
velopment of entrepreneurial initiatives for war veterans
until 2030, The aim of this strategy is to ensure favourable
conditions for encouraging the establishment and devel-
opment of entrepreneurship among war veterans and to
increase its competitiveness in order to solve the problem
of reintegrating veterans into civilian life and to contribute
to the achievement of Ukraine’s sustainable development
goals. The importance of this policy document lies in the
fact that, among other areas, the strategy defines the im-
provement of the regulatory and legal framework for the
development of entrepreneurial initiatives among war vet-
erans and the promotion of veteran businesses in domestic
and foreign markets (Draft strategy for the development of
entrepreneurial initiatives..., 2024).

K. Bondarevska (2023) determined that a distinctive
feature of the new veteran policy in Ukraine is its focus on
establishing institutional foundations for the provision of
high-quality services and the corresponding infrastruc-
ture, stimulating economic activity through the develop-
ment of veteran businesses, and a number of other impor-
tant areas (medical rehabilitation, providing opportunities
for affordable housing and land plots, and honouring the
military’s achievements). It should be noted that the issue
of developing entrepreneurship among war veterans and
their families falls within the competence of both state
and non-state structures. It is precisely because of this fact
that the process of forming an effective mechanism for the
development of veteran entrepreneurship is only possible
through the joint interaction of the state, non-govern-
mental institutions, and infrastructure entities, with the
mandatory involvement of international support and the
implementation of global experience.

Social entrepreneurship successfully combines the
advantages of entrepreneurial activity, the professional
fulfilment of war veterans and the resolution of pressing
social issues. The fundamental difference between this
type of business and other forms of entrepreneurial ac-
tivity is its focus on achieving clearly defined social goals.
Social entrepreneurship, like other types of business activ-
ity, is an important source of tax revenue, a tool for creat-
ing new jobs and restoring the economy in the long term.
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Social entrepreneurship fulfils an important social mis-
sion, which, in addition to the above, contributes to social
development, restoration and preservation of human po-
tential through the realisation of needs for employment,
improvement of material conditions, professional self-re-
alisation, acquisition of new skills and experience.

At the same time, it is necessary to distinguish be-
tween the concepts of “social entrepreneurship” and “cor-
porate social responsibility” (CSR). The main difference
is that a social enterprise has a clear social orientation
aimed at achieving a specific social goal. Meanwhile, when
implementing the principles of corporate social responsi-
bility, voluntary deductions from the profits of a business
entity for social purposes are envisaged. It is appropriate
to define social entrepreneurship as entrepreneurial activ-
ity aimed at implementing a clearly defined social mission
and achieving social goals in the context of satisfying both
the material and non-material needs of society. A similar
point was made in a study by A.Yu. Ramskyi (2023), which
defined social entrepreneurship as entrepreneurial activity
aimed at solving social problems and contributing to the
satisfaction of society’s needs. It can be said that social en-
trepreneurship is a unique opportunity to combine a social
mission with the desire to earn money, provide a range of
services and/or sell goods.

According to V. Kifiak & L. Malysh (2020), a social en-
terprise is a complex category that, on the one hand, defines
the mission and direction of the enterprise and, on the oth-
er hand, the nature of business processes. In other words,
social entrepreneurship is a new approach to the function-
ing and activities of both for-profit and non-profit organ-
isations. Based on the theoretical justification of the es-
sence of social entrepreneurship, it is advisable to identify

its key features, particularly in the context of the develop-
ment of veteran businesses. These include: a clear social
focus (solving social problems in society while achieving
the social mission of reintegrating war veterans into civil-
ian life); implementation of the principle of social respon-
sibility, taking into account the prospects for improving
the socio-economic situation in the country and post-war
recovery; an innovative focus in the context of developing
and implementing the latest approaches and tools in the
process of conducting socially oriented entrepreneurial ac-
tivities; the synergistic effect of combining and developing
two extremely important components: the professional ad-
aptation of war veterans and the development of socially
oriented entrepreneurial initiatives.

In the work of L.O. Valus (2023) it was indicated that
there are more than 1,000 organisations in Ukraine that can
be classified as “social businesses” based on various crite-
ria. From 2018 to 2024, the number of social enterprises
grew by 82% (Social entrepreneurship in Ukraine..., 2020).
The mission of the vast majority of social businesses in
Ukraine belongs to the social sphere. This includes em-
ployment of socially vulnerable categories of citizens, cre-
ation of a favourable environment for the development of
local self-government and local communities, promotion
of a healthy lifestyle, and solving environmental problems.
Social enterprises pursue their mission through various
means and tools, including: selling their own products and
providing social services, supporting projects in the social,
sports, health, cultural and other spheres of activity, and
providing jobs for people with disabilities and other social-
ly vulnerable groups (Zavadskykh & Tebenko, 2020). At the
same time, a single social enterprise may engage in various
types of activities (Table 1).

Table 1. Results of the distribution of social enterprises by type of activity in 2020

Types of activities Share of social enterprises (%)
Employment of socially vulnerable categories of citizens 35
Generating the profit for the organisation 24
Generating the profit for the service provision 19
Financing the certain types of services 14
Solving the environmental problems 8

Source: developed by the author based on Social entrepreneurship in Ukraine: Economic and legal analysis (2020)

The structure of social enterprises’ activities demon-
strates a focus on addressing priority social issues through
the active involvement of vulnerable groups in economic
activities. This indicates the organisations’ desire to com-
bine their social function with elements of economic in-
dependence. At the same time, less attention is paid to ar-
eas such as environmental responsibility or the provision
of certain services, which may be a consequence of both
limited funding and insufficient institutional support for
relevant initiatives. The ratio between these types of ac-
tivities indicates the dominance of short-term, practically
oriented strategies over more comprehensive approach-
es to sustainable development. This situation highlights
the need to expand support tools that would stimulate

the diversification of social entrepreneurship activities.
The main ways of reinvesting profits from social business
activities can be identified as follows: directing profits
from activities to social goals (only a certain percentage
is directed to the functioning/development of the busi-
ness); partial reinvestment (only part of the profits are
reinvested in social goals), which is more common for
public and charitable organisations, in which case there
is a combination of economic and social components;
full reinvestment of profits from activities into the ex-
pansion of activities (a particularly common type of re-
investment for enterprises founded by persons with disa-
bilities or other socially vulnerable categories of citizens)
(Bondarevska, 2024).
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75% of the funding for social enterprises comes from
their own resources, 15% from grants and sponsorship
contributions, and 10% from credit resources (Social en-
trepreneurship in Ukraine..., 2020). Business entities
operating in the social business sector in Ukraine are fi-
nanced by a regional fund, which is funded by the United
States through the services of the United States Agency
for International Development (USAID) Western NIS En-
terprise Fund (WNISEF). Loans under the programme are
provided at an interest rate of 5% to 10% per annum, with
priority given to social businesses whose main focus is
helping people affected by the war in Ukraine (like inter-
nally displaced people, people with war-related disabili-
ties, low-income families, etc.) (Ukraine-Moldova Ameri-
can Enterprise Fund, n.d.).

It should be noted that there are a number of obstacles
to the development of social entrepreneurship among war
veterans. In addition to the problem of attracting financial
resources, there is a lack of knowledge and information in
the process of starting a business. According to the results
of the national survey “The Needs of Veterans 2023”, con-
ducted on the initiative of the Ukrainian Veterans Fund,
63.6% of respondents among war veterans would like to
engage in entrepreneurship, which indicates the impor-
tance of the need to develop entrepreneurial initiatives
(The needs of veterans..., 2023). It is becoming increasingly
important to train military personnel who have complet-
ed their military service in the basics of entrepreneurial
activity, grant writing and the specifics of business plan-
ning. In 2023, the Ministry of Veterans Affairs of Ukraine
launched the “Veteran’s Assistant” project, which aims to
help veterans adapt to civilian life and professional realisa-
tion by forming a new category of employees from among
veterans and their family members who, based on the prin-
ciple of “equal to equal”, will help, inform and advise on
social, economic, medical and other issues after the end
of military service. The pilot project was launched in the
summer of 2023 in the Dnipropetrovsk, Vinnytsia, Lviv and
Mykolaiv regions, and in autumn 2023, local communities
in Zakarpattia, Kyiv, Sumy, Poltava, Kharkiv regions and the
city of Kyiv joined it (Veteran’s Assistant..., 2023). In 2024,
this project was transformed into a system for training and
employing specialists to support war veterans and demobi-
lised persons, who interact with veterans and demobilised
military personnel after their return from the front in the
form of individual support, initial counselling and compre-
hensive support for integration into civilian life. The rele-
vant professional standard has already been updated and
entered into the classification register. Training of special-
ists takes place at veteran development centres.

In the Dnipropetrovsk region, the function of training
war veterans and their family members who work or plan
to work as support specialists is performed by the Veter-
an Development Centre at the University of Customs and
Finance. It provides professional training for veterans’ as-
sistants and, now, for specialists in supporting war veter-
ans and demobilised persons, covering all aspects of case

management in supporting war veterans and demobilised
persons, which enables them to carry out their profession-
al activities. The main areas of the training programme
include social and legal protection of war veterans, de-
mobilised persons and their families, case management
in working with war veterans, demobilised persons and
their families, adaptation of war veterans and demobilised
persons to life in the local community, professional docu-
mentation and reporting, and psychosocial support for war
veterans, demobilised persons and their families. Among
the important areas of training, a prominent place is given
to familiarising war veterans with business financing op-
portunities and the specifics of starting their own business,
grant programmes at both the national and international
levels, and the regulatory and organisational foundations
of doing business. Specialists supporting war veterans will
be able to pass on all this knowledge to their clients in the
course of their work, providing relevant information and
advisory support on a peer-to-peer basis. Following the
training of specialists in supporting war veterans and de-
mobilised persons, successful training was conducted for
specialists already working at the Administrative Service
Centres and local government bodies of the territorial
communities of the Dnipropetrovsk region (University of
Customs and Finance, 2023).

Attention needs to be paid to resolving the issue of es-
tablishing a legislative framework for the development of
veteran entrepreneurship, particularly in the social sphere.
In Ukraine, an attempt was made to legislate social entre-
preneurship by developing a draft law that defines this con-
cept. According to Draft Law of Ukraine No. 2710 (2015),
social entrepreneurship is a business entity whose priority
is to achieve social goals and results, in particular in the
medical and educational spheres, in the fields of science,
culture, environmental protection, the provision of social
services and social support to vulnerable groups of the
population (people with disabilities, the poor, the unem-
ployed, the elderly, internally displaced persons, etc.). At
the same time, it is important to declare state support for
social enterprises: tax incentives, incentives for investment
activities, land issues, financial assistance, loans, support
in placing state orders and implementing state target pro-
grammes, employment of socially vulnerable categories of
citizens, etc. It should be noted that the above-mentioned
draft law is still under consideration, similar to Draft Law
of Ukraine No. 10258 (2023), which defines veteran entre-
preneurship as independent, proactive, systematic, and
risk-bearing economic activity carried out by veteran en-
trepreneurs with the aim of achieving economic and social
results and generating profit. Separately, the draft law en-
shrines the concept of “veteran social entrepreneurship”,
which is “entrepreneurship aimed at achieving specific so-
cially useful material or immaterial results aimed at solv-
ing social and/or environmental problems of certain cate-
gories of individuals or population groups”. The following
are among the main measures of state policy in the field of
entrepreneurial initiatives of war veterans: tax incentives
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for veteran businesses; priority involvement of business
entities established by war veterans in the implementation
of scientific, technical, and socio-economic programmes;
state support through state lending programmes, partial
compensation of interest rates on loans, guarantees for the
fulfilment of loan obligations, repayable and non-repaya-
ble financial assistance, state support for the restoration
and stabilisation of veteran entrepreneurship; develop-
ment of infrastructure to support veteran businesses; in-
volvement of international financial organisations in the
preparation and implementation of investment projects by
veterans’ businesses; stimulation of the development of
veterans’ social entrepreneurship and a number of other
important measures.

A pressing issue in the development of social entrepre-
neurship among war veterans is finding sources of business
financing. Among the sources of financing for veteran busi-
nesses, the following should be highlighted: investments,
crowdfunding, fundraising, grants, credits, and loans. The
tools for attracting investment include active participation
in business communities in order to find investors. Crowd-
funding involves raising funds from a large number of do-
nors through the use of special platforms (Crowdfunding
vs. traditional fundraising..., 2021). Fundraising refers to
a type of financing that raises funds for clearly defined so-
cially significant goals for non-profit organisations. In this
case, it is worth distinguishing between sponsors, donors
and patrons: while a sponsor can be either a natural or
legal person whose assistance may be free of charge and
reimbursed for the dissemination or promotion of informa-
tion about the sponsor, a donor is a natural or legal per-
son who makes free contributions or provides competitive
grant funding. A patron is a person who makes free dona-
tions. Grants provide funding for entrepreneurial initia-
tives through the involvement of public, private and inter-
national funds (grants are most often used when financing
start-ups, small businesses and small-scale production). In
terms of the use of credit and loan sources of financing, it is
worth highlighting programmes for businesses, in particu-
lar, “Affordable loans 5-7-9%” and loans at 0% per annum.
The most common sources of funding, particularly in the
context of developing veteran initiatives, are grants related
to opportunities to raise funds for the implementation of
interesting and meaningful entrepreneurial ideas. In this
area, both international and Ukrainian grant programmes
supporting veteran businesses can be noted. Among the
state programmes in effect for 2025 are the “eROBOTA”
programme and microfinancing for businesses owned by
veterans and their family members. Under the “eROBOTA”
programme, veterans can receive a grant of UAH 250,000 to
implement their own business ideas, while spouses of com-
batants can receive UAH 500,000. UAH 1 million for a war
veteran who is already registered as an individual entre-
preneur (IE) and has been operating for at least three years.
For grants of UAH 500,000 and UAH 1 million, funding is
provided on a percentage basis: the programme covers 70%
of the project cost, and the grant recipient covers 30%.

A mandatory condition for receiving this grant is the crea-
tion of 1to 4 jobs,depending on its type (eROBOTA..., 2023).
The effectiveness of the programme is evidenced by the
fact that between 22 July 2022 and 24 May 2023, 4,600
people received grants totalling 3 billion hryvnia to start
and develop their own businesses, including 4,189 grants
totalling 1 billion hryvnia. These are microgrants of
up to UAH 250,000 (A study of post-war reconstruction
initiatives, 2023).

Among microfinance programmes, it is worth noting
the Ukrainian Veterans Fund programme to reimburse the
cost of goods and equipment for war veterans and their
families, as well as families of deceased military person-
nel, in the amount of UAH 20,000. Since the beginning of
the war, grant competitions have been announced sever-
al times under the #VARTO programme on the initiative
of the Ukrainian Veterans Fund. In the last competition
under the #VARTO programme alone (from 27 June 2023
to 13 July 2023), the amount of funding ranged from
UAH 500,000 to UAH 3 million (Worthwhile: Supporting
veteran businesses, 2023). Among the international pro-
grammes, the following deserve attention: the EU’s Sin-
gle Market programme (Business Bridge and Erasmus for
Young Entrepreneurs-Ukraine) with a budget of €4.2 bil-
lion; the European Union and Food and Agriculture Organ-
isation of the United Nations (FAO) programme for entre-
preneurs in Lviv, Ivano-Frankivsk, Zakarpattia and part of
Chernivtsi regions, with funding ranging from $1,000 to
$25,000; the USAID AGRO programme for the development
of agricultural processing into products and biofuels, worth
UAH 185 million, distributed among 10 sub-grants, taking
into account co-financing; the USAID Competitive Econ-
omy of Ukraine programme for small and medium-sized
women’s and family businesses worth between $10,000
and $35,000, which is intended for relocation and devel-
opment of entrepreneurial activity; grants from the Euro-
pean Bank for Reconstruction and Development (EBRD); a
project by the Ministry of Agrarian Policy, the State Food
and Consumer Service, and the Swiss Quality FOOD Trade
Program in Ukraine, aimed at reviving organic dairy pro-
duction in Ukraine; programs by the International Organ-
ization for Migration (A study of post-war reconstruction
initiatives, 2023).

When looking at other countries and their experience
in supporting entrepreneurial initiatives by war veterans,
it is worth noting the positive experience of the United
States. The vast majority of veterans in the United States
are employed in small and medium-sized businesses, pay
the vast majority of taxes and employ citizens. The state,
in turn, supports veteran businesses through licensing
and capacity building. War veterans receive free training
in the basics of entrepreneurship from both government
and non-governmental organisations. Another support
tool is government contracts involving large enterprises.
For example, if a large business entity fulfils a government
order, it must include a representative of veteran entrepre-
neurship among its subcontractors. Each year, up to 3% of
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annual federal procurement contracts in the United States
are allocated to small veteran-owned businesses, and there
are plans to increase this level to 20%. In addition, war vet-
erans who are entrepreneurs receive comprehensive sup-
port from the state in the form of consulting, credit and
loans, and grant financing. As of 2023, US veterans own
more than 2.5 million companies, whose tax payments
bring more than $1 trillion to the state budget annually
(Veteran business..., 2023). This experience demonstrates
that, provided there is an effective support mechanism
from the state and society, veteran entrepreneurship can
not only develop but also benefit the state and its citi-
zens. Expanding the list of components of state support in
Ukraine and involving charitable and public organisations
are all things that should be incorporated into Ukrainian
practice. Promising areas for the development of social en-
trepreneurship among war veterans include regulatory and
legal, financial and economic, educational, and informa-
tion and consulting (Fig. 1).

Key aspects of veteran policy in the context of entre-
preneurship development, employment and profession-
al adaptation of war veterans are identified in the work
of K.M. Kraus et al. (2023). Their study notes that there
are two aspects to the development of veteran entrepre-
neurship in Ukraine: legislative (drafting a bill that will

enshrine the concept of veteran business in law) and prac-
tical (the use of financial instruments and levers of influ-
ence). Researchers R. Korinets & O. Protchenko (2023)
believed that the basis for the development of business
initiatives among war veterans is the importance of under-
standing the veteran environment and the need to assess
veterans’ readiness for entrepreneurship. In addition, the
need to teach war veterans the basics of entrepreneurship
and finding sources of funding is of particular importance.
Researchers M. Bugera & A. Omelchenko (2024) defined
veteran entrepreneurship as part of the important mission
of reintegrating war veterans into civilian life and meeting
the needs of veteran communities. The researchers noted
the importance of state support in launching initiatives to
support veteran entrepreneurship, educational activities
for training veterans, the formation of a network support
structure, psychological assistance and awareness raising.
In a way, these facts correlate with the results of the study,
but the difference lies in the identification of four areas of
social entrepreneurship development, which, according to
the authors, are multi-level in nature, as measures within
them can be implemented at the state, regional and local
levels. In particular, this study identified the importance of
legislative, financial and economic, educational, informa-
tional and consulting directions.

- Development of social entrepreneurship among war veterans

The formation of the legislative framework for veteran business in Ukraine through institutional
support of relevant mechanisms, in particular, the adoption of draft laws “On Veteran

of entrepreneurship among war veterans, regulation of veteran entrepreneurship through tax

|:> Legislative
Entrepreneurship” and “Social Entrepreneurship”
. . The involvement of international partners,

Financial

:C and economic

policy instruments, implementation of investment programmes for social enterprises

state programmes for financial support

Educational

The training, retraining and professional development of war veterans in their chosen field
of education (based at veteran development centres), development of courses on setting up their
own businesses, training in the basics of social entrepreneurship; strengthening cooperation
between educational institutions and the State Employment Service, the Ministry of Veterans
Affairs, state and local government bodies, charitable and public organisations

Informational and
::: consulting

The building of infrastructure for social entrepreneurship, especially by making special info
platforms for social entrepreneurs (both current and future ones) to share experiences, ideas,
and ways to deal with pressing issues, as well as offering advice

Figure 1. Directions of the development for social entrepreneurship among war veterans

Source: developed by the author based on his own research

Researcher Ya. Tanchak (2024) identified the problems
and obstacles faced by war veterans in the process of find-
ing employment. These include a decline in employers’
willingness to hire war veterans, a lack of opportunities for
training and retraining, and the personal and psychologi-
cal changes that military personnel undergo. It is consid-
ered appropriate to add to this list the challenges that war
veterans face in starting their own businesses as a source

of professional fulfilment and financial security. These in-
clude problems with attracting financial resources, a lack
of knowledge and information in the process of starting
their own business, the need to resolve legal issues, and
the problem of legislative consolidation of both social en-
trepreneurship and veteran business in Ukraine. O. Pet-
ryk (2022) noted that one of the modern tools for the pro-
fessional realisation of war veterans is the establishment of
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social businesses. In this regard, it is extremely important
to develop an effective mechanism for state regulation of
the functioning of such entrepreneurial initiatives, in par-
ticular through the clarity and quality of regulatory and
legal regulation.

The results of the analytical report within the frame-
work of the EU4Youth project — Unlocking the potential of
young social entrepreneurs in Moldova and Ukraine (So-
cial entrepreneurship in Ukraine..., 2020) deserve special
attention. This study analysed the current socio-economic
and legal status of social entrepreneurs in Ukraine, as well
as alternative ways to improve the social entrepreneurship
ecosystem in the context of improving interaction with the
state. The importance of developing veteran businesses
creates an objective need to develop prospects for entre-
preneurial initiatives among war veterans. Their develop-
ment is based on the results of a study of the needs of war
veterans in Ukraine, which included such aspects as: stud-
ying the self-identification of war veterans in society, their
attitude to benefits in the healthcare and medical servic-
es system, research into the financial security of veterans
and their families, resocialisation through employment in
civilian life, and the attitude of male and female veter-
ans to participation in various political forces (The needs
of veterans in 2023, 2023). An overview of some relevant
international and Ukrainian programmes to support vet-
eran businesses is provided in a study of post-war recon-
struction initiatives in Ukraine (A study of post-war recon-
struction initiatives, 2023). This research project, initiated
by the Initiative Centre for the Promotion of Activity and
Development of Public Initiatives “Yednannia”, was car-
ried out by the Kyiv International Institute of Sociology as
part of the project “Initiative for Sectoral Support of Civil
Society in Ukraine”. In the future, it is planned to conduct
our own research to identify the needs of war veterans in
wartime conditions, particularly in the context of improv-
ing the well-being of veterans and their families, as well as
updating existing programmes to support socially oriented
veteran businesses. Given the numerous achievements of
researchers in the field of social business and veteran en-
trepreneurship, it is worth noting that there is an urgent
need to assess the current opportunities and future pros-
pects for the development of veteran businesses, taking
into account the risks and threats of wartime and the com-
plex socio-economic situation in the country.

W Conclusions

The development of social entrepreneurship, which is fo-
cused on achieving specific social goals and performing
socially useful functions, is particularly relevant in times
of war. As a result of the study, theoretical and method-
ological foundations were identified and practical recom-
mendations were developed for the development of social
entrepreneurship among war veterans in the context of
the importance of their professional adaptation to civilian
life in Ukraine. Among the key features of socially oriented
veteran businesses, the following were identified: a clear

social focus, the need to adhere to the principle of social
responsibility, innovative business ideas, and the achieve-
ment of a synergistic effect through the combination of two
important components of socio-economic policy: the pro-
fessional adaptation of war veterans and the development
of socially oriented entrepreneurial initiatives. Among the
obstacles to starting and running a social business among
war veterans were noted: the need to find effective sources
of funding, insufficient knowledge and information neces-
sary to start one’s own business, and the problem of form-
ing the legislative framework for the functioning of social
business and veteran entrepreneurship. In order to devel-
op social entrepreneurship initiatives among war veterans
and their families, it is important to implement a set of
legislative, financial and economic, educational, informa-
tional and consulting measures.

The legislative component of the measures includ-
ed the formation of a legislative regulation mechanism
through the adoption of draft laws “On Veteran Entrepre-
neurship” and “Social Entrepreneurship”. Financial and
economic measures include finding and attracting interna-
tional partners, using state programmes to financially sup-
port the development of veteran businesses, tax tools to
support entrepreneurial activity, and implementing invest-
ment programmes for social enterprises. The educational
component included training, retraining and professional
development for war veterans in selected areas of educa-
tional training (in particular, at veteran development cen-
tres), the development and implementation of courses on
starting and organising one’s own business, and training
in the basics of social entrepreneurship. strengthening co-
operation between educational institutions and the State
Employment Service, the Ministry of Veterans Affairs, state
and local government bodies, charitable and public organ-
isations. The informational and consulting area involves
building entrepreneurial infrastructure based on the use of
digital tools and the creation of special information plat-
forms for current and future social entrepreneurs to ex-
change experience, ideas and consulting support.

Given the importance of preserving human potential
in wartime and the need to address important social is-
sues in society, it should be noted that the spread of social
business practices among war veterans is one of the impor-
tant factors in the recovery of the economy and the social
sphere. The development of social business will not only
contribute to the professional fulfilment of war veterans
and the well-being of their families, but will also provide
jobs for Ukrainian citizens (including socially vulnerable
groups), help overcome the consequences of social threats,
and ensure Ukraine’s post-war recovery. Further research
should look at how to use the best international practices
for developing social businesses and entrepreneurial initi-
atives by military folks who’ve left the service, taking into
account the current situation in Ukraine.
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CouianbHe NiANPUEMHMULTBO K HaNpsaM PO3BUTKY
NiaANPUEMHULUBKMUX iHILIaTUB BeTepaHiB BiMHM B YKpPaiHi

KceHia BoHpapeBcbKa

[LOKTOpP eKOHOMIYHWX HayK, Mpodecop

YHiBEPCUTET MUTHOI CnpaBu Ta diHaHCIB

49000, Bys. Bonoanmupa BepHaacbkoro, 2/4, M. OHinpo, YkpaiHa
https://orcid.org/0000-0001-8683-6834

i AHoTauifl. AKTya/IbHICTb IPOGIEMIM PO3BUTKY MiJIIPUEMHMIITBA 33/l [IOKPAIEHHS CTaHY 3aifHSATOCTI Ta 3arajabHOI
€KOHOMIUHOI cuTyallii, marpumMka KaTeropiii rpoMaisiH, siki MOTpe6y0Th 0COOIMBOTO 3aXUCTY 3 OOKY JepykaByu B YMOBax
BOEHHOTO Yacy (30KpeMa, Iie BeTepaHu BiliHM Ta iX pogMHM), BUPillIeHHS] BasKIMBUX COLIia/IbHMUX ITPOOIEeM — BCe I1e BU3HAUa€e
HeOOXiTHICTh PO3BUTKY COIia/IbHOTO Gi3HECy y KOHTEKCTi CTMMY/IIOBaHHS MiZIPUEMHULBKUX iHII[iaTMB BeTepaHiB
BiiiHM. HaykoBa cTaTTsl Oysia NIpPUCBSIUeHA BM3HAUEHHIO TEOPETMKO-TIPAKTMUHMX ACIMEeKTiB PO3BUTKY COLiaTbHOTO
MiMPUEMHUIITBA Cepel BeTepaHiB BiliHM y KOHTEKCTI iX mpodeciiiHoi amamnraiii 70 UMBIIBHOTO XXUTTS B YKkpaiHi. V
pe3ynbTaTi ZoCTiIKeHHs 6y/I0 BUCBITIEHO K/II0YOBi OCOGIMBOCTI COITia/IbHOTO MigMIPUEMHMIITBA SIK HAMPSIMY PO3BUTKY
MiAMPUEMHUIIBKUX iHIl[iaTMB BeTepaHiB BiifHM, IIPOBEAEHO OIJISI Ta OI[iHKY CYy4aCHUX TEHMEHIili (QYHKIiOHyBaHHS
couiagpHOro 6i3Hecy B YKpaiHi, BU3HAUEHO MepCHeKTMBY PO3BUTKY COLIiaJIbHOTO MiAIIPUEMHUIITBA Cepeli BeTepaHiB
BiliHM B YKpaiHi. Buxonsum i3 TeopeTMYHOro o6rpyHTYBaHHS CyTHOCTI COLia/IbHOTO MiATIPUEMHUIITBA, OY/I0 BU3HAUEHO
710TO KJIIOUOBi OCOOIMBOCTI Y KOHTEKCTi PO3BUTKY BETEPAHCHKOTO Hi3HeCY: UiTKY COIlianbHy CIIPSIMOBaHICTh, peaisalliio
MIPUHIIUITY COLIia/IbHOI BifITOBifaaIbHOCTI, iHHOBAIIiliHY CIIPSIMOBAHICTh, CMHEPTETUYHMIT e(PEKT BiJ] ITOEIHAHHS ITPOIIECiB
npodeciitHoi aganTanii BeTepaHiB BifiHM Ta PO3BUTKY MiJINIPUEMHULIBKUX iHILIaTUB COLia/ILHOTO CIIPSIMyBaHHS. Byso
BiJI3HAUEHO MepeIIKoAy PO3BUTKY COIlialbHOT0O 6i3Hecy BeTepaHiB BiliHM, cepe SIKMX: Tpo6ieMy 3amydeHHs piHaHCOBUX
pecypciB, mediunut 3HaHb Ta iHdGopMallii y mpolieci 3armoyaTKyBaHHsSI 6i3Hecy, pobiemMa 3aKOHOAABUOTO 3aKPillJIEHHS
COL[iaTbHOTO MiAMPUEMHMIITBA Ta BETePaHChKOTo 6i3Hecy. OGIPYHTOBAHO MEePCIeKTUBHI HAMIPSIMU PO3BUTKY COLIiaTbHOTO
MiZIPUEMHULITBA Cepe] BeTepaHiB BiiiHM, cepel SIKMX: HOPMATMBHO-IPABOBMIA, iHAHCOBO-eKOHOMIYHMIL, OCBIiTHI,
indopmariitHo-KoHCymbTalifiHMIL. [IpakTUYHA LiHHICTb JOCTiIKeHHSI TTO/ISITana y po3pobili pekoMeH a1l Ta BU3HAUeHHi
HampsMiB pO3BUTKY COLLiaIbHOTO i IIPMEMHUIITBA Cepel] BeTepaHiB BiliHM 3 ypaXyBaHHSIM peasliii BOEHHOro yacy B YKpaiHi

i Knou4oBi cnoBa: BeTepaHChKIit 6i3Hec; cotianbHMit 6i3Hec; mpodeciiiHa agarnTaliist; 6isHec-iHiliaTBy; BeTepaHchka
MOTiTHUKA
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